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MOTIVATION

• Trade-off between economic concerns and and planetary 
concerns

• We know that the German public is keen on prioritising the needs 
of the planet (forest and ocean conservation), and at the same 
time prioritising people’s needs (healthcare/food)



THE GERMAN PUBLIC PRIORITISES BOTH 
ECONOMIC/WELFARE AND PLANETARY CONCERNS



MOTIVATION

• Trade-off between economic concerns and and planetary 
concerns

• We know that the German public is keen on prioritising the needs 
of the planet (forest and ocean conservation), and at the same 
time prioritising people’s needs (healthcare/food)

• What are the the drivers of the German public’s people vs. 
planetary concerns?



A USEFUL FRAMEWORK: 
DOUGHNUT ECONOMICS

• A conceptual framework of 
wellbeing developed

• ‘The Doughnut combines two 
concentric radar charts to depict 
the two boundaries—social and 
ecological—that together 
encompass human wellbeing… 
Between these two sets of 
boundaries lies an ecologically 
safe and socially just space in 
which all of humanity has the 
chance to thrive’ (Raworth 2017).



'DOUGHNUT’ QUESTION

• For the following question, please think about the world as a 
whole and not individual countries. 

• Some people say that there is a trade-off between prioritising 
economic growth to meet people’s needs for food, housing, and 
healthcare versus prioritising a sustainable environment, climate, 
and fertile soils.

• Using a 0 to 10 scale, where 0 means 'Prioritise people’s needs 
for food, housing, and healthcare' and 10 means 'Prioritise a 
sustainable environment and climate', please indicate which 
statement comes closer to your view. 



31% AND 32% OF THE GERMAN PUBLIC LEAN TO 
ECONOMIC AND PLANETARY CONCERNS, RESPECTIVELY



ON AVERAGE, LITTLE YEAR-ON-YEAR CHANGE ON 
AVERAGE IN THE GERMAN PUBLIC’S PRIORITISATION OF 
PEOPLE VS. PLANET



FACTORS THAT MAY EXPLAIN THE TRADEOFF

• Simple linear regression

1. Socio-demographic vars
• Age, gender, education, sense of HH econ prospects, financially falling behind

2. Political var
• Party ID

3. Attitudinal vars
• Connectedness:

• What happens to people in other countries/dev countries makes a difference to my life

• I have a duty to ensure that my actions do not harm people living in other countries 

• Efficacy: Sense of personal influence on politics & public affairs
• Concern for poverty
• Support for aid
• Moral: ‘Helping people is the right thing to do’
• COVID impact on self/HH (additive, and broken down by categories, e.g. finance, health, 

loss)



• What is associated with 
planetary concerns:

• Party ID (Grüne)

• Sense of connectedness

• Efficacy 

• Support for aid

• Better economic 
prospects

• Affected by COVID

• What is associated with 
economic concerns:

• Gender (Female)

• Moral obligation to help 
people



• What is associated with 
planetary concerns:

• Party ID (Grüne)

• Sense of connectedness

• Efficacy 

• Better economic 
prospects

• Affected by COVID

• What is associated with 
economic concerns:

• Gender (Female)

• Moral obligation to help 
people

• Note, ‘happened’ broken 
down by categories is not 
statistically significant



• The German public’s preferences over people vs. 
planet are fixed

• Party ID (Green), sense of connectedness, efficacy, 
support for aid, and having better economic 
prospects are associated with planetary concerns

• Being female, and having moral obligation to help 
people are associated with people’s economic 
concerns

CONCERN FOR PEOPLE VS. PLANET



DATA
The data for this deck come from the DEL Panel WAVE 2 (n= 
6,000). Data are weighted to be nationally representative. 
Fieldwork conducted by YouGov, 10 September – 13 October 
2020.

USE
DEL data and analysis are a public good and can be used and 
shared with the appropriate citation.

CITATION
Oh, S., Hudson, J., Hudson, D. & Morini, P. 2020. German 
attitudes towards people vs. planet. London: Development 
Engagement Lab.

DATA AND USE



The Development Engagement Lab (DEL) is a five-year study of 
public attitudes and engagement with global development in 
France, Germany, Great Britain, and the United States (2018-2023). 

DEL is a partner focussed research programme, convening and 
co-producing research and insights with over 30 international 
development NGOs and government agencies to understand the 
drivers of engagement and inform development communications. 

Fieldwork is carried out by YouGov and surveys are weighted to be 
a nationally representative of the adult population. DEL is funded 
by the Bill & Melinda Gates Foundation and led by Professor 
Jennifer Hudson (University College London) and Professor David 
Hudson (University of Birmingham). 

The Development Engagement Lab 
(Aid Attitudes Tracker Phase 2) has three goals:
1. Co-production of an evidence base for development 

campaigning
2. Enabling collaboration across the sector 
3. Increasing advocacy capacity through the sharing of research 

and strategic insights 

You can find out more information about DEL research at 
www.developmentcompass.org, follow us on Twitter 
@DevEngageLab or by contacting del@ucl.ac.DE. 
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